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company is somewhat to extremely skilled in every marketing tactic listed in the survey, yet their 

confidence and priorities do not line up with what consumers respond to, showing marketers may not 

understand what really impacts buying decisions. 

“Consumer trust is the most powerful asset marketers have when working to influence purchases, yet 

trust in traditional marketing tactics is overwhelmingly low. It’s vital that brands engage with customers in 

ways that build trust instead of breaking it down,” said Stockham. 

To see the methodology and full survey results click here. 
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