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3.  MRTP Claim and Voluntary Warning

All of 22nd Century Group’s proposed advertising communications are based on the following statements 
as found in the MRTP application. The Company’s advertising will also feature descriptive statements 
such as “Real Tobacco.” 

Claim: 95% less nicotine; Helps reduce your nicotine consumption

Body Text: VLN™ smells, burns, and tastes like a conventional cigarette, but greatly reduces your 
nicotine consumption.

Voluntary Warning: Nicotine is addictive. Less nicotine does NOT mean safer. All cigarettes can 
cause disease and death.

All pack labels and marketing material will abide by the FCLAA.

4.  Advertising Media (descriptions)

a.  Branded Website

The proposed VLNcigarettes.com website is the primary destination for smokers to learn about VLN™ 
cigarettes. This website is third-party age-verified with access limited to cigarette smokers age 18 
or older. Many of the proposed marketing materials will direct recipients to our website for additional 
information. 

Upon first visiting VLNcigarettes.com, smokers will arrive at a “landing” page and will be required to 
register for an account (or sign in if already registered) before gaining access to the main body of the 
website. The registration process will initiate our third-party age-verification system. A third party will 
compare personal information provided by the person seeking to gain access to VLNcigarettes.com 
against public records, databases and other data sources to independently verify the age of the  
smoker. After successful verification and assignment of a User ID and Password, smokers will login and 
arrive at the primary “home” page. Example pages of our proposed website are included below. 

Website Home Page:
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Website “About Us” page:
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Website “Real Tobacco” page:
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Website “Our Science” page:
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Website “Our Products” page:
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Website “Our Testing” page:
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b.  Print 

22nd Century’s print marketing materials are designed to appeal to cigarette smokers age 18 and older. 
The Company’s print advertising will appear only in publications where the readership is at least 85% at 
or over the age of 18. See Appendix B for the Company’s proposed print advertising.

c.  Digital Ads

Our proposed digital advertising is targeted to cigarette smokers age 18 or older. It will appear only in 
on-line platforms where the readership is at least 85% at or over the age of 18. Due to size limitations, 
on-line advertising may not always include all three elements of our communication (claim, body 
text, and voluntary warning). See Appendix B for the Company’s proposed digital advertising. These 
communications will direct smokers to VLNcigarettes.com where readers will find additional information, 
including the claim, complete body text, and voluntary warning.

d.  Direct Mail

Our marketing plans include proposed direct mail campaigns. The Company will limit direct mail 
materials to age-verified recipients, age 18 or over. The proposed direct mail pieces will direct smokers 
to VLNcigarettes.com for more information. Direct mail pieces will include a toll-free number in the event 
that a consumer wishes to stop receiving communications from the Company. See Appendix B for a 
proposed direct mail piece.

e.  Email

22nd Century’s direct marketing policies are designed to appeal to cigarette smokers age 18 and older. 
22nd Century’s email communications will include an opt-out link in the event that a smoker wishes 
to stop receiving email communications from the Company. See Appendix B for a proposed email 
campaign.

f.  Social Media

22nd Century’s proposed social media advertising will be available on platforms in which membership 
can be restricted to adults age 18 or older (e.g. Facebook). Only those who subscribe to 22nd Century’s 
page on the relevant platform will see the Company’s social media posts. The Company’s social media 
posts will link to VLNcigarettes.com where smokers will find more information about VLN™ cigarettes. 

Due to size restrictions, the Company’s social media posts may not always contain all three elements 
of the claim, body text, and voluntary warning. Social media posts will direct smokers to VLNcigarettes.
com to learn more and to read our claim, body text, and voluntary warning. See Appendix B for proposed 
social media posts.

g.  Brochure/Handout

For in-person communications regarding VLN™ cigarettes, 22nd Century has designed a proposed 
VLN™ brochure. The brochure will highlight VLN™ product attributes and describe how the Company 
grows the tobacco that is used in VLN™ cigarettes. The Company will limit distribution of the VLN™ 
brochure to cigarette smokers age 18 or older. The VLN™ brochure will direct smokers to VLNcigarettes.
com to learn more about the product. See Appendix B for a proposed brochure.
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h.  Point-of-Sale (POS)

For in-store communications regarding VLN™ cigarettes, 22nd Century has designed a number of 
proposed VLN™ point-of-sale (POS) pieces. Only for display at stores that sell tobacco products, 
these materials will confer to smokers the claim and voluntary warning messages proposed for VLN™ 
cigarettes. These advertisements will direct smokers to the Company’s website at VLNcigarettes.com for 
additional information about VLN™ cigarettes. See Appendix B for proposed point-of-sale pieces.

i.  Earned Media 

Though it is difficult to predict the frequency or the content, 22nd Century expects some level of 
“earned media” (i.e. news stories) to result should the FDA grant the Company a marketing order for 
VLN™ cigarettes. Accordingly, authorized 22nd Century representatives may interact with, and answer 
questions posed by, members of the press. Information provided by 22nd Century representatives will 
remain consistent with the related MRTP marketing order and with tobacco labeling laws in general. 

5.  Image Library

22nd Century will use the attached image library, Attachment A, to revise and freshen VLN™ advertising 
over time. The library is representative, though not exhaustive, of images that the Company will use in 
future advertising.  
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